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Images help us relate to content, help us become involved. They help us to see 
ourselves in the science, rather than standing on the outskirts.  
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Why imagery? Because we are overloaded with information. On a daily basis (outside of 
work) we consume ~100,000 words per day…that’s 5x as much as we did 30 years ago. 
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One way to help ease the reading burden is with effective images. We process images 
at an alarming speed. When we see a picture, we analyze it very quickly, knowing the 
meaning and scenario within it immediately.  
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But I don’t need to convince you all to use images…you’re already here. You’re all 
communicators and understand the importance of images.  
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And now to the meat of my part of this talk….how to pick a great image. I will focus on 
stock images here in my examples but these guidelines are relevant to most images. 
Later, Sarah will talk more about other types of images that are quite specific…like 
reproducing a figure from a table. 

 

Another good reason to focus on stock images is…well… 
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Because some stock images are just weird 
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The first thing, of course, as a scientific organization who values credibility, you want to 
ensure that your image is accurate. For example, for hand hygiene, this image depicting 
someone using bar soap would be less than ideal. Or, if you’re going to use an image of 
a cell, you’ll be wanting to ensure it is the right one.  
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The next thing to consider is composition. You are generally looking for a captivating 
image.  
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Something that looks modern, clean, and preferably colourful. Think about finding 
something that you might see in a magazine. 

 

The article linked from this slide does a great job of explaining some rules for 
composition. From the rule of thirds to leading lines this covers the basics of this often 
intangible concept. 
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Authenticity is where we stumble most often in stock photography…because, again, 
sometimes stock photos are weird. If you’re going to show people, ask yourself “Does 
what’s happening in this photo look realistic?” 
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In public health, we work hard to represent diversity. Diversity is many 
things…geographic, cultural, gender, age, body type, ability…and likely many more that 
I’m not considering. However, you will be very  hard pressed to find all of these things in 
one image. So, if you’re only using one image, let yourself off the hook.  

 

Remember, over-representation is obvious and does not always give the result you 
want. A 2013 study showed that, when presented with promotional materials for a 
university, white students responded positively to images with an over-representation 
of Asian students while Asian students showed a far less favorable response as they 
were frustrated by the inaccurately rosy picture it painted. This study in not alone in its 
findings. 

 

Conversely, oftentimes the image you are using is for a campaign focused on a specific 
community, group, or population. In these cases, images that showcase this population 
are your best approach as studies show the increased impact of marketing that you 
“see yourself in”. In these cases, using authentic images of people from the community 
can be the best approach. What’s more representative than that?  In fact, in another 
university, they got in hot water for using images of real students across their website. 
However, on the page about diversity…and only on this page…they used a stock photo. 
Food for thought. 
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Now that we’ve talked about all of these fun things let’s talk about some don’ts. 

 

Clip art is not cool. It generally looks a bit cheap and does not align with the 
professional and modern image you are trying to set. 

 

Image quality is important. Be sure that images are sharp and in appropriate resolution 
and always be sure to hold shift when scaling a photo…please…please… 
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PHO uses Getty Images to supply our stock images.  

 

They have a bank of hundreds of thousands of images and, in most cases, you’ll be able 
to easily find something that suits your purposes. Also, while I’ve focused mostly on 
photos in this presentation they have a wide selection of illustrations as well. 

 

Each health unit likely has there own approach to stock photography.  
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Beyond stock images and any images owned by your organization, you might want to 
use images from other sources – specifically, if your work calls for technical or scientific 
images such as figures, tables, or illustrations of viruses or public health practice 

 

This section is going to help you identify the usage restrictions on such images. We’ll 
start with images that are freely available and are licensed for reproduction in your 
presentation or report. 

 

You’ll see we’re opening with a caveat about Google Images – we’ll sometimes hear 
that someone got an image “from Google Images,” but of course, all that tells us is that 
the image is on the Internet. Whenever you’re looking at images online, make sure to 
click through the actual source website, because that’s where you’ll find information 
about the image. That’s not to say to never use Google Images – I’ve listed here a 
reminder that you can try filtering by usage rights (only searching for images that are 
licensed for re-use), although you’ll still need to click through to the original image and 
confirm that. 

 

I’m going to discuss a few common sources of freely available technical images; we’re 
definitely going to have some time at the end if you have any other specific sources 
you’d like to discuss. 
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The Public Health Image Library, maintained by the CDC, is a great source for highly 
specific images that might be too specific to find through a stock image service (the 
interactive version of the most recent Reportable Disease Trends in Ontario uses images 
from this library). 

 

Most OA journals license their content to be reused, so we’ll look at those as well. 

 

Attribution, or source statements, are required for all images that you don’t own; similar 
to references for text 
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Example of statement indicating that the content can be used for free and without 
permission – it’s all about checking the terms for your specific image; this image of the 
measles virus is clearly labelled. 

19 



Another example of statement indicating that the content can be used for free and 
without permission – this OA article is published with this statement. 
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The next category we’ll talk about is images that might be free to use, but require 
permission. The last two examples had statements proactively giving permission. 

 

The WHO encourages re-use of their work, but they do require you to ask first – you’ll 
see a statement such this one on a report. 

 

If no information about licensing or permissions is provided, as in the TPH example, 
you’ll need to seek permission directly from the publisher. 

 

Unless there is an explicit statement about the terms of use, assume that permission is 
required 

 

Don’t assume that government documents don’t require permission! 
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Now we’ll move on to the type of image with the most barriers to use – images that 
you’ll need permission to use, as well as pay to do so – these are images that are 
generally published by commercial publishers, such as those published proprietary 
access journals. 

 

In these two examples, we’ve got articles published in different journals by different 
publishers - they use different wording, but both including phrasing that indicate how to 
go about reusing the content. Both links will bring you to Rightslink, an online 
permissioning system 

  

There are other similar platforms, but Rightslink is the most common and they all work 
the same; we’ll cover more about how to use Rightslink next, but for now just note that 
these sorts of links are clues to what sort of image rights you’re looking at here – if 
there’s a link this this to request permission or rights, that’s a signal that the content 
isn’t licensed for use the way that OA article was; and since we’re talking about 
commercial publishers here, rather than a non-profit like the WHO, they’ll likely charge 
a fee. 
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This is the simple one - if you’ve already identified that the image can be used for free 
and without additional permission, you don’t have much in the way of next steps for 
acquiring the image! 

 

Just make sure that you respect any restrictions – that CDC image requests that you 
notify them of use; the article request that you provide a link to the license 
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For permission seeking, our WHO example directed us to a permission form – the user 
of the image should be the one to complete the form and manage the image’s usage, 
but your library services can help if you’re unsure how to complete some fields in a 
form like this, if they provide copyright advice. 

 

When no information about a form is provided, just send them an email. You might see 
a specific contact provided, but if not, write to a Communication department, or a 
general organizational email – if you know someone involved in the report, feel free to 
reach out to them to identify the right person to contact, but it’s rare that the author, or 
program area, is in a position to grant that sort of permission. 
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I don’t want permission seeking to seem daunting – it can be a really positive 
interaction with others in the field! Asking to reuse someone’s work is a compliment. 
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This example refers to PHO as the requestor, but the main points would be the same 
from  your own organization – what you’re requesting to reuse; how you intend to 
reuse it; that you’re not going to be making any money off of them.  

 

If you’re not sure where to send such a request, again, your library staff may help, but 
general email accounts and communications contacts are good bets 
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I mentioned earlier that you’d generally want to speak to a Communications 
department or similar in these situations. 

 

An author generally retains intellectual property rights, but it’s the publisher who holds 
copyright in most situations – either the organization they work for, or, in the case of 
journal articles, the journal publisher. 

 

This excerpt from the AJPH’s permission page lays this out – they’re advising that even 
authors of the material need to ask permission to re-use their own material (although 
they graciously are willing to waive charges to do so). 
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Regardless of whether it’s a journal article, web page, or report, you’ll likely find 
information on who to direct your request to in a copyright statement 
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I promised earlier we’d discuss more specifics about Rightslink, the online 
permissioning system used by some journal publishers: 

 

When you click through these links, you’ll be brought the Rightslink page. Again, library 
support could be available to help you navigate a Rightslink request, but wouldn’t 
actually be responsible for placing the request – it’s important that the user of the 
image manage the image, as they are ultimately responsible for describing their usage 
and following any restrictions. 
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Example of a Rightslink request page – you can get a quick quote without signing in; 
you’ll create an account or sign in if you go ahead with the purchase.  
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As I mentioned early, all images (unless you’ve purchased them outright) need an 
attribution statement – that would be “Source: reference”. If it is used under a license, 
you then add that info; if used with permission (either free or cost), add that info. 

 

I’m going to use the style we follow at PHO in my references examples – your health 
unit’s style is likely the same or similar, but reach out to your library if you aren’t sure. 
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Example of statement indicating that the content can be used for free and without 
permission 

 

You would put this directly below your image in most cases, although you can be 
flexible as long as the statement is transparent (again, the interactive version of the 
Reportable Disease Trends in Ontario report is a good example here – because their 
format allowed for more options, they created an interactive image credits listing) 
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I haven’t actually placed any permission requests, so these are examples only, but for 
something where you’ve received permission, you’d follow the same principles as for 
freely available image – your source statement, followed by the statement “used with 
permission”  

 

If the copyright holder has made any conditions to their permission, you’d honour those 
requests 
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Another example 
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Same principle for when the permission has been purchased - just a citation with a 
permission statement added, and you’ll follow any restrictions or conditions. 

 

Another reminder here that the user of the image is responsible for managing usage, so 
you’ll speak to your manager about payment, and your team ought to all be aware of 
any restrictions on use 
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Another example 
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Just a note about referencing and copyright more generally – I’d like to stress that a 
work is copyrighted as soon as you produce it; don’t need the copyright symbol (it’s 
already implied) 
 
If you do not want to seek permission or pay for rights, you cannot reproduce the 
material, but you can describe it and provide a reference! 
 
Different mediums don’t have different rules – cartoons, for example, are either 
licensed for reuse or not, just like tables from academic journal articles. The Dilbert 
creator wants to get paid; a science blogger who creates cartoons might have a creative 
commons license.  
 
Remember, finding something like a Dilbert cartoon on a random website that doesn’t 
list fees doesn’t mean you’ve found a free cartoon, it means you’ve found someone 
infringing copyright 
 
Same applies to YouTube – if you’d like to use a video posted by the Saskatoon Health 
Region, just ask! They’ll probably be thrilled. If you’d like to use a movie trailer, posted 
by a random account, getting their permission (if you can contact them) doesn’t count – 
you need the copyright owner, who will probably want to get paid. 
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A few times throughout this presentation, I’ve encouraged you to connect with your 
library staff to see if copyright and related support is available, I wanted to include this 
reminder that all public health units staff across the province now have access to library 
services. 

 

7 public health units have in-house libraries, and a further 4 have in-house libraries that 
also provide service to the remaining public health units the Shared Library Services 
Partnership (SLSP). Copyright advice and image use guidance is provided by SLSP 
libraries. 
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